This study aims at describing the interpersonal meaning used in the advertisements in the electronics and mobile phones. 
INTRODUCTION

A. Background of the Study
Since language is a means of communication, man uses it to enable him to communicate with others in society. In order to understand the meaning each other-between the speaker and the addressee. In the process of using language in communication, both speaker and listener negotiate the meaning. Therefore, there is a relationship Then the word label itself is a piece of paper, cloth, etc fixed to something to describe what it is, who owns it. On the other hand it states that label is describing something in away that is too general or unfair stated by (Hornby, 2004: 238) . Then the writer would like to describe many labels (fixed on the bottles of their products). Based on the explanation above, the writer thinks it is important to carry out a research on the interpersonal meaning used in the advertisements of electronics and mobile phone.
B. Reasons for Choosing the Topic
As we know, many English sentences are used in advertisements. It is expected to promote their product to the customers.
Some people don't understand the meaning of English sentences used on drink labels so that they don't know the qualities, the function and the advantages of the drink. viewed from clauses, their constituents and meanings. By this research the writer hopes that it will help readers to understand English sentences more easily.
C. Problem Statements
Based on the background of the study above, the writer formulates the statements of the problem as follows: 
II. REVIEW OF RELATED LITERATURE
A. Sentences
Sentences are group of words that express a statement, question etc. (Hornby, 2004: 375 
E. Clauses and their Constituents
Butt, Fahey, Spinks and Yallop (1996:34) state that a clause is one of those words that play several different roles in our language.
It is a technical term in the language of law and legal documents.
It is also a technical term in linguistics and
it is this sense that concerns us here. Some 
F. Interpersonal Meaning
According to Butt, Fahey, Spinks and Yallop (1996:64) one of the most basic interactive distinctions is between using it to exchange goods and services. A second distinction is between demanding and giving.
We can therefore demand information or give information or demand or give goods and services.
In fact, interpersonal meanings cover two main areas. The first, concerns the type of interaction which is taking place -the kind of commodity which is being exchanged.
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The second concerns the way speakers take a position in their messages.
One of the most basic interactive distinctions is between using it to exchange goods and services. A second distinction is between demanding and giving. We can therefore demand information or give information or demand or give goods and services.
Metalanguage of interaction a. The Finite
The Finite is that part of verbal group which encodes primary tense or the speaker's opinion. 
Metalanguage for the analysis and description of interaction.
Dias Andris Susanto 27 According to Butt, et al. (1996:71 Research constitutes a process of solving a problem, and the method is the way in which the problem is expressed and how the research is carried out. In qualitative research, the literature should be used in a manner consistent with the methodological assumptions; namely, it should be used inductively so that it does not direct the question asked by the researcher. W. Creswell, (1994: 21) . Winarno Surachmad (1994: 151) states that research method is the main way to reach a goal such as for trying a set of hypothesis by using a certain means and techniques. So research method is absolutely crucial to conduct a research.
B. Object of the Study
The object of this study was the sentences used in the electronics and mobile phones.
So the data were collected through docu- 
C. Unit of Analysis
In this study the writer collected written data in the form of English sentences / clauses used the electronics and mobile phones advertisements. There were 20
advertisements. The unit of analysis was a clause.
D. Technique of Collecting Data
According to Glanz (1998: 133) 
IV. Research Findings
V. CONCLUSIONS AND SUG-GESTIONS
This chapter presents the conclusions and suggestions. The conclusions cover the result of the research, and the suggestions present some suggestions to the lecturers, students, and for the writers.
A. Conclusions
Based on the results of the data analysis, that was mentioned in the Chapter IV, the writers made some conclusions as follows:
1. The interpersonal meaning in the electronics and mobile phones advertisements realized from the wordings of the clauses based on the Mood (subject, finite) and Residue (predicator, complement, adjunct) elements.
2. The most dominant mood in the electronics and mobile phones advertisements is Declarative Mood, while the less dominant are Interrogative and Imperative mood.
B. Suggestions
After made some conclusions about this research, the writers want to give some suggestions to the lectures, students, and for the writers: 
The writers
The writers can improve their experiences in analyzing the interpersonal meaning in the electronics and mobile phones advertisements, and also increase their knowledge.
